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Section Nine‑Brochures

Introductions
This section of the Marketing Kit gives you two choices for a brochure to generally advertise your business (general business brochure) or a particular service (LoanFirst(). You will have to insert some brief personal information in one area and the front page is designed for you to insert your picture or leave the front-page artwork as is. You also may have to make small adjustments in the text (for example, eliminate FHA/VA if you do not carry this product) and there is a one sentence in which you have to choose between “I” and “We.” These materials are designed to present to a printer and can be printed in full color. 

Brochures are helpful when someone asks you to “send some information” on your company or as general collateral for an important meeting (such as with a Realtor( or financial planner). Presenting rate sheets as a substitute for a marketing piece just does not create a professional first impression. If you want to do business with top producers you must create a top-grade image.

These brochures are designed as synergy marketing instruments—

· Having a professional brochure for presentation will make you unique. Let others present important clients with rate sheets and poorly produced materials. 

· Each brochure integrates a response mechanism that will entice recipients to call. The items offered are financial reports contained within the Marketing Kit. 
· The general business brochure is designed as a self-mailer. In addition to a general presentation piece, it can be used as a direct mail piece. 

· The LoanFirst( brochure contains a response card. This brochure is designed to be placed in holders within hotels and other places in which those who are relocating are more likely to frequent. This brochure can also be sent to human resources departments to include as part of a relocation package (along with the Application Kit). 

· The brochures include testimonials (obviously, you should substitute an actual testimonial—and use an actual name to make it more credible). This makes these marketing tools more effective. 
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