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Section One‑Organizational Materials

Introduction

Fire, Ready, Aim. This is the order in which most sales people conduct their business. We believe you will find many of the letters, articles, newsletters and other tools in this Kit very helpful. However, in order to achieve maximum synergy you will have to plan. Every day, every week, every month and every year. 

The Complete “Synergy” Mortgage Marketing Kit is designed to save you time and money. Why spend your time writing newsletters, designing flyers or composing letters when you can spend your time selling more loans? There is no better way to save time than by becoming more organized and focused upon your goals. Every day we waste valuable time by not moving in one focused direction all the time.  

It is no wonder that we started the Marketing Kit with a section containing organizational materials. It is true that your contact management programs may contain many of these forms. On the other hand—we know from experience that most loan originators do not have an organized and well-thought-out marketing plan. It is easy to take one of the flyers within this book, copy it and deliver it to real estate offices (or mail to direct consumers). For those using the electronic version, these are Word documents which can be emailed as well. It is a bit more difficult to set-up a comprehensive marketing plan and track your daily actions that are designed to implement this plan. However, we suggest the effort will be well worth the results. 

True synergy occurs by linking all actions in such a way that we are moving towards a definitive goal. If you start by utilizing the concepts and pages with Section One, you are more likely to achieve this synergy.  
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